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This study investigates the relationship between personality
traits, user motivations, relationship quality, and attraction to
online social support in a sample of young adults (N = 278) in
Greece who use Facebook. Self-report questionnaires on per-
sonality, motives, relationship quality, online social support, and
sociodemographic factors were administered. According to the
results, men in contrast to women were significantly more attracted
to online social support. Predictors of online relationship qual-
ity were the existence of close relationships, entertainment, and
conscientiousness. Motives, personality, relationship quality, and
gender were good predictors of attraction to online social support.
Implications for psychologists and future research are discussed.

1. INTRODUCTION
The explosive growth of social networking sites (SNS) in

the last years has had a huge impact on psychological research
and international literature. The social power of networks such
as Facebook and Twitter to connect, entertain, and enrich our
lives is undeniable (DeLambo, Homa, Peters, DeLambo, &
Chandras, 2011). However, the psychosocial effects of SNS on
social interaction, communication, and mental health seem to
be complex and still not well researched (Wilson, Gosling, &
Graham, 2012). The reasons why young people use social media
technologies, and particularly how their interpersonal relation-
ships on Facebook impact seeking social support online, need
to be further investigated, as researchers believe that SNS have
drastically affected the psychosocial evolution of the current
young adults—a generation that has been brought up immersed
in social media and technology (Manago, Taylor, & Greenfield,
2012). Little research has been conducted in Greece regard-
ing the use of SNS usage, even though Facebook is the second
most visited site online with about 4 million active Greek users
(Konsulas, 2012). The purpose of this article is to investigate
how individual characteristics (gender, personality traits, user
motivations) and online social relationships affect the use of
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Facebook as a tool for seeking social support online in a sample
of young adults in Greece.

Social support is beneficial to and an important predictor
of psychological and physical health, as well as overall well-
being (Burleson & MacGeorge, 2002; Kleftaras, 1998, 2004,
2006). It could briefly be described as an interactive process that
includes verbal and nonverbal communication provided by ties
or links (social networks) that individuals have (friends/family,
contacts in the real world or on the Internet) and that aims
to improve an individual’s feelings of coping, competence,
belonging. and/or self-esteem. The existence of adequate social
support is linked with various health outcomes, such as psy-
chological adjustment, improved efficacy, better coping with
upsetting events, resistance and recovery from disease, and
reduced mortality (Griffiths et al., 2012; Kleftaras, 2004, 2006).

It is unclear whether interpersonal relationships and social
interactions online can provide meaningful social support
(Eastin & LaRose, 2004), even though various studies have
demonstrated that the same types of social support found in
the offline world also existed online, showing that a computer-
mediated environment could be an alternative or supplementary
setting for obtaining support (i.e., Tichon & Shapiro, 2003).
Studies show that SNS users who engaged in online activ-
ities would be more likely to receive social support online
(Ellison, Steinfeld, & Lampe, 2011), for example, participation
in health-related Facebook groups is associated with informa-
tional and emotional support (Bender, Jimenez-Marroquin, &
Jadad, 2011). Facebook users are more likely to provide online
support to others who are in need of help or support (Kim &
Lee, 2011), and the number of Facebook friends in particular is
found to play an important role in predicting perceived social
support, especially for people who face many stresses in life
(Nabi, Prestin, & So, 2013).

Research has shown that the quality of interpersonal rela-
tionships can influence health and well-being (Cohen, 2004).
The degree of closeness and self-disclosure, two basic dimen-
sions of interpersonal relationship quality, can influence the
social support a person receives (Sadat Nurullah, 2012). Strong
supportive relationships can provide psychological support and
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are thought to be important for emotional and physical well-
being (Cohen, Gottlieb, & Underwood, 2004). However, the
social networks created by weak ties (i.e., neighbors, loose
friendships, work associates), because of their diversity, can
also provide social support in the form of information exchange
(Lampe, Ellison, & Steinfeld, 2008). The social sharing of emo-
tion (self-disclosure) can encourage social connections, create
bonds (Peters & Kashima, 2007), and provide immediate bene-
fits, boosting well-being by increasing perceived social support
(Berger & Buechel, 2012). High levels of self-disclosure are fre-
quently found on Facebook (Krasnova, Speikermann, Koroleva,
& Hildebrand, 2010) even with superficial friends, enabling
Facebook users to increase the quality of their online rela-
tionships by transforming casual online relationships into more
intimate ones (Manago et al., 2012). The “status updates,”
for example, are found to provide opportunities for openness
and transparency, encouraging familiarity and intimacy between
individuals (Kirkpatrick, 2010).

Facebook usage has also been found to significantly cor-
relate with personality characteristics (Amichai-Hamburger &
Vinitzky, 2010), as these are considered highly relevant in
predicting online behaviors (Hamburger, 2002). Few studies
explore the relationship between online social support and indi-
vidual differences as portrayed by the Five Factor Model of
personality dimensions. One of the dimensions, Neuroticism,
is described as the tendency to experience mood swings and
negative emotions (McCrae & Costa, 1996). Individuals high
in Neuroticism are found to report the lowest perceived social
support offline in face-to-face interactions, which may poten-
tially result in a possible use of the Internet in search of support
(Swickert, Hittner, Harris, & Herring, 2002).

Agreeableness measures how friendly people are and is
another dimension that has been shown to be associated
with online social interactions and their quality (McCarty &
Green, 2005). Although people high in Agreeableness per-
ceived higher social support online (Swickert et al., 2002), those
with low levels are likely to have fewer friends in SNS, as
they would also have difficulties forming relationships in the
offline world (Landers & Lounsbury, 2006). The dimension of
Conscientiousness describes behaviors that fall in the category
of emotional intelligence, that is, people who are respon-
sible, dependable, reliable, and helpful members in groups
(McCrae & John, 1992). Conscientiousness seems to be nega-
tively correlated with the use of SNS (Butt & Phillips, 2008)
and the amount of time spent on Facebook (Ryan & Xenos,
2011).

With regards to the final two dimensions of the Five
Factor Model of Personality, Extraversion and Openness to
Experience, even though they are associated with the use of
Internet (cf. Kraut et al., 2002), there is not sufficient evidence
linking them with online relationship quality and social sup-
port. Extraverted individuals are sociable and outgoing, whereas
introverted individuals may use SNS as an alternative to social
activities (Ross et al., 2009) or as a substitute for real-world
interactions (Amiel & Sargent, 2004). Openness to Experience

describes people that are adventurous, curious, and prefer novel
experiences. This factor is found to be associated with trying
out new methods of communication (Butt & Phillips, 2008) and
keeping up with new social networking technologies (Vodosek,
2003).

Understanding the use of Facebook for social support
requires consideration of not only individual user character-
istics but also of the motives for using it. Previous research
showed that there are various motives for Facebook usage and
that they are relative to the personality and needs of the users
(Błachnio, Przepiórka, & Rudnicka, 2013). The interpersonal
utility motive (the need to communicate and interact socially)
can significantly predict the amount of time spent in SNS
(Price, Leong, & Ryan, 2005). It also plays an important role in
maintaining close or distant social networks (Boase, Horrigan,
Wellman, & Rainie, 2006) as well as the breadth and depth
of self-disclosure. Other motives include the use of SNS for
information (obtaining, reading, sharing information about oth-
ers, and causes), relaxation, and entertainment in the form of
meeting new people, playing online games, watching video, and
listening to music (Ulusu, 2010). Escape is another motive that
has shown to be associated with SNS usage, though Sheldon
(2008) argued that not many people go to Facebook to escape
from problems in real life; mainly they want to “kill time” and
find some relief from boredom.

Although research has shown gender differences in SNS
usage patterns (e.g., Peluchette & Karl, 2008), there is an
absence of significant findings contrasting the quality of men’s
versus women’s online relationships (Baym, Zhang, Kunkel,
Ledbetter, & Chen, 2007). Even though women are more likely
to use SNS, equal amounts of men and women are users of
Facebook (Hargittai, 2008). Men are also found to be more
likely to use Facebook in order to find dates (Raacke & Bonds-
Raacke, 2008) and make new friends, whereas women tend
to use it to maintain their existing relationships (Muscanell
& Gaudagno, 2012). Gender is also found to influence the
perceived intimacy and posting behavior of users (Rau, Gao,
& Ding, 2008) and may have an impact on support-seeking
behaviors (MacGeorge, 2003).

The effect of Facebook on social relationships in various
cultures is considered a fruitful area of exploration (Amichai-
Hamburger & Hayat, 2011). Several studies identify cross-
cultural differences in terms of SNS usage (Ji et al., 2010) and
social support (Taylor et al., 2004), not only between Western
and East Asian societies (e.g., Qiu, Lin, & Leung, 2013) but also
among European countries (Vasalou, Joinson, & Courvoisier,
2010). Greece is generally considered a more interdependent
society (Hofstede, 1983) where people may interact with fewer
people but tend to have more intimate relationships and ties
with their close relatives (Georgas et al., 1997). A study showed
that people in Greece perceived less support and experienced
less positive and more negative affect in social interactions
than those in the United Kingdom, a more independent cul-
ture where people have more extensive networks (Kafetsios &
Nezlek, 2012).
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FIG. 1. Sequence of factors that affect attraction to social support on
Facebook.

In conclusion, according to the literature review, the
sequence of the factors that affect the attraction to social support
on Facebook can be illustrated in Figure 1.

Given the study objectives as well as what is evident from
the literature review, the following hypotheses are formulated:
There are significant relationships among personality char-
acteristics, motives for Facebook usage, relationship quality,
attraction to online social support, daily Facebook usage, and
relationship closeness. There are significant differences in the
aforementioned factors among individuals with low, average,
and high daily Facebook usage. We hypothesize that there are
significant differences in attraction to online social support
between men and women and that online relationship quality is
among the predictive factors of online social support. Finally,
it is expected that personality, motives for Facebook usage,
relationship quality, and gender discriminate significantly the
subjects of high and low attraction to online social support.

2. METHOD

2.1. Participants
The sample for the study consisted of 278 young adults:

132 men (47.5%) and 146 women (52.5%) between the ages of
18 and 26, with a mean age of 22.5 years. They were approached
in public places and asked to participate anonymously, on a
volunteer basis. More than half of them (N = 161) live in a
city with more than 100,000 residents, and at least 80% (N =
226) were undergraduate students, whereas the rest of the par-
ticipants (N = 52) had either finished their degree or were
postgraduate students.

Almost half of the participants (N = 128) had maintained
a profile in Facebook for 3 or more years, whereas 52.5%
used Facebook together with other SNS (Twitter and MySpace).
The majority of participants (72%) used Facebook for up to
1.5 hr on a daily basis, whereas a small number (14.4%) used
Facebook for more than 2 hr a day. To evaluate the most promi-
nent interpersonal relationship on Facebook, participants were
asked to describe how strong they perceived their closest online
relationship (i.e., acquaintance, friend, close friend, romantic).
Eighty-two percent indicated that the closest relationship they

created on Facebook was either an acquaintance or a friend.
Half of the participants (N = 125) reported that they had met
their friends initially offline and used Facebook as a means to
stay connected, whereas only 31% (N = 86) indicated that they
had met online and stayed in contact that way.

2.2. Materials and Procedure
A short demographic survey was employed to provide infor-

mation on the characteristics of the participants as well as on
their Facebook habits. In addition, four questionnaires were
administered that were translated, adapted into Greek, and
revised through back-translations by a team of four bilingual
professionals: two psychologists and two specialists in English
and Greek language.

NEO-Five-Factor Inventory (NEO-FFI). The NEO-FFI
was used to measure personality traits and involves a brief
subset of the full 240 question NEO-PI-R. According to the
Big Five model, there are five domains of the adult per-
sonality: Neuroticism, Extraversion, Openness to Experience,
Agreeableness, and Conscientiousness. The NEO-FFI has
60 items (e.g., “I like to have a lot of people around me”)
that ask the respondents to rank their agreement with the state-
ment on a 5-point Likert-type scale. People scoring high on a
scale are considered to have a significant degree of that trait.
Respective internal consistency alphas of .86, .77, .73, .68, and
.81 were obtained for the NEO-FFI Neuroticism, Extraversion,
Openness, Agreeableness, and Conscientiousness scales (Costa
& McCrae, 1992; McCrae, 1992).

Computer-Mediated Communication Motives Scale. The
Computer-Mediated Communication Motives Scale measures
the reasons why people use the Internet and consists of 45 items
(e.g., “I use Facebook because it makes me feel less lonely”).
Response options range on a 5-point Likert-type scale and com-
prise five motivation dimensions: interpersonal utility (need for
affection, companionship, and social interaction), information
seeking, entertainment (pass time, relaxation), escape (get away
from and forget about real life, procrastinate), and convenience
(communication, time control, economy). Respective Cronbach
alphas of the five dimensions are .93, .87, .85, .85, and .78
(Papacharissi & Rubin, 2000).

The Personal Relationship Scale. This instrument was
based on social psychological theories such as Kelley et al.’s
(1983) work on close relationships and social penetration the-
ory (Altman & Taylor, 1973). It was developed by Parks and
Floyd (1996) to measure friendship qualities. A list of items
(e.g., “I feel I could confide in this person about almost any-
thing”) were generated to measure seven dimensions of inter-
personal relationships: interdependence (the degree of mutual
dependence between two parties), breadth and depth (vari-
ety of conversational topics and degree of self-disclosure),
code change (private signals used in the relationship), under-
standing (accepting behaviors, contributing to the relationship),
commitment (the importance of relationship to continue), and
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988 K. G. GIOTA AND G. KLEFTARAS

network convergence (the degree of overlap between each
other’s social networks). Response options range on a 7-point
Likert scale, and a number of items in each factor are reverse
scored. Reliabilities, measured by Cronbach’s alpha, ranged
between .61 and .83.

Computer mediated social support. For this instrument,
33 scale items were developed by Walther and Boyd (2002) that
reflected hypothetical aspects of the electronic support advan-
tages and disadvantages of face-to-face support (e.g., “I always
get an opportunity to express myself online”). The items are
rated on a 5-point Likert-type scale. The four factors identi-
fied are social distance (stigma management, autonomy and
dependency issues), anonymity (technological distance, use of
pseudonyms online), interaction management (benefits of asyn-
chronous means of communication), and access (availability of
online social support). Reliabilities, measured by Cronbach’s
alpha, were .88, .75, .72, and .72 respectively.

3. RESULTS
Because the validity of the measures used in the present

research has not been studied in a Greek population, it was
deemed necessary to study their factorial structure based
on our sample. Principal-components factor analyzes, using
Varimax rotations, were conducted on all instruments. The
CMC-Motives Scale contained five factors explaining 55.4% of
the variance. The factor labels proposed by Papacharissi and
Rubin (2000) suited the extracted factors and were retained. The
Cronbach’s alpha reliability coefficients, as found in the present
study for the factors entertainment, information, escape, conve-
nience and interpersonal utility were .83, .85, .80, .86, and .94,
respectively. The Personal Relationship Scale in regard to the
sample showed the seven primary factors that were found in the
study of Parks and Floyd (1996) explaining 60.8% of the vari-
ance and had reliability coefficients of .92 (Cronbach’s alpha)
and .87 (split-half reliability). The Computer-Mediated Social
Support instrument contained the four factors proposed by
Walther and Boyd (2002), explaining 44% of the variance. The
reliability coefficients, as found in the present study, were .91
(Cronbach’s alpha) and .86 (split-half reliability). Finally, the
NEO-FFI revealed five primary factors that explained 34% of
variance. The Cronbach’s alphas for Neuroticism, Extraversion,
Openness, Agreeableness, and Conscientiousness found in the
present study, were .74, .66, .57, .52, and .78, respectively.

We hypothesised that there would be signifi-
cant correlations between the personality dimensions
(Neuroticism, Extraversion, Openness, Agreeableness, and
Conscientiousness), motives for Facebook usage (entertain-
ment, information, escape, convenience, and interpersonal
utility), relationship quality, and attraction to online social
support. As it is apparent in Table 1, our expectations were
partially verified. All the motives for Facebook usage corre-
lated with the factors of attraction to online social support and
relationship quality, whereas Neuroticism showed moderately

TABLE 1
Correlations Among Social Support, Relationship Quality,
Motives, Personality Subscales (Pearson r) and Average
Daily Social Networking Sites Usage (Spearman rho)

Social
Support

Relationship
Quality

Motives
Interpersonal utility .46∗∗ .29∗∗
Information seeking .16∗∗ .19∗∗
Entertainment .27∗∗ .23∗∗
Escape .43∗∗ .27∗∗
Convenience .34∗∗ .24∗∗

Personality
Neuroticism .36∗∗ .20∗∗
Extraversion −.11 .03
Openness to

Experience
−.07 −.02

Agreeableness −.37∗∗ −.13∗
Conscientiousness −.16∗∗ .07
Daily Facebook usage .16∗∗ .21∗∗

∗p < .05. ∗∗p < .01.

significant positive correlations (r = .36, p < .01 and r = .20,
p < .01, respectively) and Agreeableness negative correlations
(r = –.37, p < .01 and r = –.13, p < .05, respectively) with the
two aforementioned factors. Furthermore, Conscientiousness
was negatively correlated (r = –.16, p < .01) with attraction to
online social support, whereas Extraversion and Openness to
Experience showed no significant correlations.

To examine whether individuals with low, moderate, and
high daily use of Facebook differ significantly as to motives for
Facebook usage, personality dimensions, relationship quality,
and attraction to online social support, the sample was divided
into three groups based on their daily usage: individuals who
spent less than 30 min daily (N = 87), individuals who spent
30 to 60 min daily (N = 76), and individuals who spent more
than 60 min daily on Facebook (N = 115). The cutoff scores
were indicated by previous research studies (e.g., Harbaugh,
2010). As expected (Table 2), comparisons showed statisti-
cally significant mean differences as to all the motive variables;
Neuroticism, F(2, 275) = 10.81, p < .00001; Agreeableness,
F(2, 275) = 7.44, p < .01; relationship quality, F(2, 275) =
5.91, p < .01; and attraction to online social support, F(2,
275) = 3.86, p < .05.

In accordance with our expectations, significant differences
were found between men and women regarding social support,
as men (M = 87.8, SD = 19.76) compared to women (M =
80.2, SD = 20.2) reported higher levels of attraction to online
social support, t(276) = 3.17, p < .01.

To find whether relationship quality is a predictor of attrac-
tion to online social support, a multiple regression analysis was
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PREDICTING SOCIAL SUPPORT ON FACEBOOK 989

TABLE 2
Comparison (One-Way Analysis of Variance) of Means and Standard Deviations Regarding Daily Facebook Use, Motives,

Personality Characteristics, Relationship Quality, and Attraction to Online Social Support

Daily Facebook Use

Less than
30 Mina M (SD)

30–60 Minb

M (SD)
More than

60 Minc M (SD) F(2, 275)

Motives
Interpersonal utility 40.1 (14.74) 45.1 (13.69) 48.95 (15.07) 9.06∗∗∗∗
Information seeking 19.8 (5.84) 20.9 (5.65) 22.7 (5.05) 7.24∗∗
Entertainment 24.5 (6.42) 27.1 (6.06) 29.7 (6.61) 16.24∗∗∗∗
Escape 10.95 (4.56) 12.3 (4.17) 13.8 (4.82) 10.00∗∗∗∗
Convenience 20.2 (6.09) 23.00 (6.06) 25.5 (5.69) 20.03∗∗∗∗

Personality
Neuroticism 20.7 (6.14) 24.5 (6.91) 24.95 (7.31) 10.81∗∗∗∗
Extraversion 29.2 (5.51) 28.8 (5.72) 29.2 (6.37) .18
Openness to 25.4 (5.58) 26.5 (6.05) 24.5 (5.97) 2.77
Experience 28.2 (4.55) 27.4 (5.46) 25.5 (5.48) 7.44∗∗
Agreeableness Conscientiousness 29.99 (6.58) 30.9 (7.35) 30.7 (6.81) .40

Relationship quality 146.2 (36.11) 158.2 (39.63) 165.9 (41.06) 5.91∗∗
Attraction to online social support 79.1 (19.9) 84.4 (21.07) 86.97 (20.31) 3.86∗

aN = 87. bN = 76. cN = 115.
∗p < .05. ∗∗p < .01. ∗∗∗∗p < .00001.

conducted, utilizing all five personality variables and motives,
gender, daily Facebook usage, degree of closeness, and the
factor of relationship quality as independent ones and the fac-
tor of attraction to online social support as the dependent.
Regression analysis yielded an overall multiple correlation of
R = .64 accounting for 41% of the variance, F(14, 263) = 13.22,
p < .0001. However, in contrast to our hypothesis, relationship
quality (β = .10, p = .08) was not a statistically significant
predictor of online social support. To identify whether the oppo-
site existed, another multiple regression analysis (stepwise) was
conducted, utilizing the factor of relationship quality as the
dependent variable and, as independent ones, all five person-
ality variables and motives, gender, daily Facebook usage, the
degree of closeness, and the factor of attraction to online social
support. The results (Table 3) yielded an overall multiple cor-
relation of R = .59 accounting for 33% of the variance, F(4,
273) = 35.68, p < .0001. According to these results attrac-
tion to online social support (β = .17, p < .05) was important
in predicting relationship quality, together with the degree of
closeness in relationships (β = .48, p < .0001), the entertain-
ment motive (β = .16, p < .01), and the personality trait of
Conscientiousness (β = .10, p < .05).

Finally, a discriminant analysis was conducted to eval-
uate the discriminant value of personality characteristics
(Neuroticism, Extraversion, Openness, Agreeableness, and
Conscientiousness), motives for Facebook usage, gender and
relationship quality in distinguishing individuals of low and
high attraction to online social support. The Computer Mediated

Social Support scale authors, as well as existing literature, do
not indicate a cutoff score. Consequently, to study the differ-
ences between individuals of low and high attraction to online
social support, the sample was divided in two groups based
on the subjects’ score frequencies. In our sample, the lowest
score was 33, whereas the highest was 135. According to the
frequencies, the score of 84 divided the sample into two approx-
imately equivalent in number groups. The first group consisted
of 138 participants (53 men, 85 women) who reported low lev-
els of attraction to online social support (scores ranging from
33 to 84), with a mean score of 67.8 (SD = 14.26). The sec-
ond group consisted of 140 participants (79 men, 61 women)
who reported high levels of attraction to online social support
(scores ranging from 85 to 135), with a mean score 99.6 (SD =
10.7). The mean scores of the two groups were significantly dif-
ferent, t(276) = –21.04, p < .0001). Wilks’s Lambda was λ =
.72, χ2(12) = 88.82, p < .00001, and the canonical correlation
was .53, which indicates a good significant association between
the discriminant function and belongingness in a group. In fact
73.7% of the original group cases were seen as being cor-
rectly classified. These results also indicate that approximately
28.1% of the variance of the discriminant function is explained
by the groups or, in other words, that the discriminant func-
tion accounts for about 28.1% of the variance of the scores of
attraction to online social support.

Closer analysis of the structure matrix revealed three signif-
icant predictors, namely, interpersonal utility motive (r = .63),
escape motive (r = .56), and Agreeableness (r = –.54) with
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990 K. G. GIOTA AND G. KLEFTARAS

FIG. 2. Histograms showing the distribution of subjects’ discriminant scores in the groups of low and high attraction to online social support.

TABLE 3
Summary of Hierarchical Regression Analysis for Variables

Predicting Relationship Quality on Facebook

R = .59
R2 = .33

F(4, 273) = 35.68∗∗∗∗

Variables Ba SE Bb β t

Close relationships 21.4 2.26 .48 9.44∗∗∗∗
Entertainment .94 .31 .16 3.04∗∗
Attraction to online

social support
.34 .11 .17 3.14∗∗

Conscientiousness .61 .30 .10 2.06∗

N = 278.
aThe direction of the relationship between variables. The posi-

tive B coefficient shows that the relationship of this variable with
the dependent variable is positive. bThe standard error of the unstan-
dardized B coefficient.

∗p < .05. ∗∗p < .01. ∗∗∗∗p < .00001.

Neuroticism, the motive of convenience, Conscientiousness,
and relationship quality being less successful predictors,
whereas gender and the other factors were poor predictors. The
discriminating variables (personality characteristics, motives,
gender, and relationship quality) are weighted into a new sin-
gle index in order to produce as much separation as possible
between the groups of high and low attraction to online social

support. The horizontal axis describes the vectors created by
encompassing all of the variables that were used and assign-
ing importance to each of them. The vertical axis labeled
“Frequency” represents the proportion of plots (number of
subjects) along each vector. The bold black vertical line was
provided as a visual aid to help compare the two distributions.
As it is evident in Figure 2, the majority of individuals in the first
group (low attraction to online social support) are placed on the
negative and opposite side of the axis than those of the second
group (high attraction to online social support), who are clus-
tered on the positive side. The two distributions do not overlap
much, indicating a good discriminant function.

4. DISCUSSION
The present study attempted to identify factors affecting the

use of Facebook in relation to social support. In that regard,
we focused on examining the relationship between personality,
motivation, relationship quality, and attraction to online social
support in a sample of young Greek adults. An important finding
of this study is that men, in contrast to women, were signifi-
cantly more attracted to the element of online social support in
Facebook. This is in congruence to White and Dorman (2000),
who suggested that men seem to embrace the anonymity pro-
vided by the Internet, openly sharing their concerns and relying
on others for assistance, thus seemingly breaking out of the tra-
ditional masculine role constraints to ask for help or support.
Furthermore, men usually have small support networks; they are
unlikely to receive emotional support from male friends and are
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PREDICTING SOCIAL SUPPORT ON FACEBOOK 991

unlikely to have many female friends, so many rely on female
family members for emotional support (Wellman & Wortley
1989). The use of Facebook could possibly provide them with
the opportunity to anticipate social support from an online com-
munity that is likely to be larger and more widespread than their
offline support system, allowing for an increased sense of social
support.

To examine whether individuals with low, moderate, and
high daily use of Facebook differed significantly as to the afore-
mentioned factors, the sample was divided into three groups
based on their daily usage. Our hypothesis was confirmed,
indicating that the higher a person’s motivation to gratify his
or her needs, the longer he or she uses Facebook daily. This
finding is in accordance with and adds to the existing lit-
erature (e.g., Price et al., 2005) that suggests that motives
can significantly predict the amount of time spent on SNS.
Frequent daily Facebook usage was also related to high levels of
Neuroticism. This could be explained by the fact that emotion-
ally unstable individuals tend to avoid more risky face-to-face
interactions and may prefer the relatively safer online social
environment of Facebook (Amichai-Hamburger & Vinitzky,
2010).

We hypothesized that relationship quality is a predictive
factor of attraction to support on Facebook (see Figure 1).
However, our results showed quite the opposite; it is the attrac-
tion to online social support that predicts the quality of online
relationships. As a result, our original schematic illustration
should change by placing the factor of attraction to online social
support before the factor of relationship quality. This modifi-
cation would mean that individuals using Facebook as a tool
for social support end up strengthening, in breadth and depth,
the quality of their online relationships. Receiving online social
support seems to increase self-disclosure, understanding, and
commitment, creating more intimate interpersonal relationships
that can strengthen one’s general health and wellness, or can
act as a cushion during stressful, illness-related events (Griffiths
et al., 2012).

The majority of the participants in this study identified their
closest online relationships as weak in strength (acquaintances
or friends). The degree of closeness in interpersonal relation-
ships was found to be the best predictor of relationship quality,
a fact that is in accordance with findings that suggest that
differences in relational quality may be associated with rela-
tionship type (Baym, Zhang, & Lin, 2004). However, social
networks comprised by weak ties are not insignificant with
regards to relationship quality. They are important on account
of their diversity, availability, and visibility (Brandtzæg, Lüders,
& Skjetne, 2010), as they can positively influence interper-
sonal relationships by creating different social circles, and they
can provide novel information, objective feedback, and reduced
risk. Accumulating hundreds of online connections has social
benefits for SNS users, regarding, for example, sensitive health-
related information (Wright, Rains, & Banas, 2010), or new job
opportunities (Burke & Kraut, 2013).

In addition, another important finding in this study was the
highlighting of motivation for usage as a more salient factor
compared to personality in understanding the use of Facebook
in search for social support. It appears that personality charac-
teristics were important background factors, whereas motives
operated in the foreground greatly influencing Facebook usage.
The fact that, according to its discriminant value, interpersonal
utility constituted the best predictor of attraction to online social
support is in congruence with previous research suggesting
that individuals who have few close friends and face prob-
lems forming intimate relationships may use the Internet for its
interpersonal utility (Caplan, 2003).

An interesting and unexpected finding concerns the second
best predictor of attraction to online social support, which was
the motive of escape. This finding is in contrast to Sheldon’s
(2008) conclusion that Facebook is not generally used as a
means of escaping from real life. Our results indicate that
Facebook constitutes a virtual context that creates an exciting,
changing, and challenging environment (Ellison et al., 2011)
that could assist in providing an escape from real-life bore-
dom and the problems associated with emotional difficulties
(e.g., stress, depression, anxiety), problematic situations or per-
sonal hardships (e.g., job burnout, academic troubles, sudden
unemployment, marital discord). Facebook users may turn to
online interactions, an easily accessible provider of social sup-
port (Kim & Lee, 2011) that could work as a mechanism to help
escape from face-to-face communication, and as such relieve or
cope with the underlying problems in their lives.

Together with motives for usage, the personality dimen-
sions of Agreeableness and Neuroticism were identified as
having good discriminant value, constituting strong predictors
of attraction to online social support, in contrast to Wilson,
Fornaiser, and White (2010), who found that they have no
impact on Facebook use. In fact, our results indicated that indi-
viduals low in Agreeableness were significantly more attracted
to online social support. Because those with such quality gen-
erally have less empathy and are somewhat suspicious and
unfriendly (McCrae & John, 1990), unsatisfactory face-to-
face communication may well lead them to use Facebook for
social support. Furthermore, highly neurotic people are more
likely to experience stress and nervousness, and one way to
help alleviate these feelings could be to seek support online
from friends. Neurotic users typically disclose information
online because they seek self-assurance (Amichai-Hamburger
& Vinitzky, 2010) and may seek support through activity in
Facebook groups by “liking” other users’ updates, hoping that
they in turn would reciprocate (Bachrach, Kosinski, Graepel,
Kohli, & Stillwell, 2012).

5. CONCLUSION
Cyberspace is, psychologically, a new realm of human expe-

rience that has the potential to transform psychology and psy-
chotherapy (Barak & Suler, 2008). SNS are starting to become
tools for research, for designing intervention programs and
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customizing interventions in important areas of mental health
research such as anxiety, depression (Giota & Kleftaras, 2013;
Youn et al., 2013), and suicide prevention (Moreno et al., 2011).
Psychologists and mental health professionals in general are
facing the challenge of trying to adapt their practices to this
new digital reality (Kolmes, 2009). Traditionally, therapists
obtained information about a client through face-to-face dia-
logue. However, Facebook seems to create an environment that
can foster in-depth self disclosure (Krasnova et al., 2010), where
self-destructive behaviors (i.e., alcohol and drug use), cyber-
bullying, and negative self- comments are openly displayed
(DeLambo et al., 2011; Moreno et al., 2011). In addition, the
fact that people choose social media to announce possible sui-
cide attempts (Ruder, Hatch, Ampanozi, Thali, & Fischer, 2011)
could potentially have important implications for health profes-
sionals working with young adults who use SNS in their daily
lives.

Online social networks offer the illusion of a widespread
social support system where communication is simple and
online support is convenient, accessible, and at user discretion
(Ellison, Steinfield, & Lampe, 2007). We believe that Facebook
could be utilized for the client’s benefit and be valuable for
counselors and psychologists who research and analyze person-
ality and human behavior. Having access to the online profile
or openly discussing Facebook and the client’s online interac-
tions during sessions could be used not only to gain further
insights into their thoughts and behaviors (DeLambo et al.,
2011) but also as a feedback for the course of the therapeutic
process. Furthermore, the existence of online social networks,
even though comprised by weak ties, might act as an eas-
ily accessible and effective tool for young adults to increase
their well-being. In fact, online social networks, with the help
of counselors, could have therapeutic value in allowing users
who seek social support online to share emotion and to create
rewarding and satisfactory online relationships.

To sum up, the results of the present study were limited by
the self-report questionnaires and the correlational nature of
the results that did not allow “cause and effect” conclusions.
Another limitation is the fact that only one SNS was studied,
and thus the results cannot be generalized to other sites. In spite
of these limitations, the results of the present study have some
important implications on future research. Experimental meth-
ods could further explore how Facebook activities (posts, online
groups, games) and different types of relationship interactions
influence online social support, as well as the potential benefits
or risks in encompassing Facebook in the therapeutic process.
We believe that cross-disciplinary research collaborations, with
scientists who work in the fields of social sciences, as well
as the technical fields of human–computer interactions, shall
play an integral role in developing online social media, which
may increase our understanding of health behavior and enhance
the impact of behavioral interventions regarding social support,
mental health, and overall well-being.
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